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THE ROAD AHEAD IS PAVED WITH POSSIBILITIES.

Since day one, we've been on a relentless pursuit of greatness. As a leaderin
transportation solutions—induding trailers, parts, and specialty services—
we're improving business for our customer by continuously planning for
what's ahead




Dear friends of the association,

Despite the difficulties and disruptions to busi-
ness caused by the COVID-19 pandemic, truck-
ing remains a driving force. Although some
sectors of the trucking industry are struggling
and most companies are dealing with specific
challenges, trucking has continued to provide
critical necessities like groceries, fuel, electron-
ics, construction materials, etc. During the past
2-3 months while many are self-distancing and
working from home, truckers have continued to
work. The Utah Trucking Association staff have
fielded countless calls of appreciation for truck-
ing companies and drivers, often referring to
them as front-line or heroes. Maintaining the
supply chain will be critical to rebuilding Utah
and the nation’s economy.

Trucking is crucial to Utah’s health and well-be-
ing.
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Directors Message

81% of Utah communities rely exclusively on
trucks to move their goods. 77% of Utah’s total
manufactured tonnage is transported by truck,
which equates to nearly 100,000 tons per day.
There are more than 7,000 trucking companies
based in Utah and they employ nearly 80,000
people or 1 of 15 jobs in the state.

The trucking industry is committed to being
good neighbors. They continue to enhance
safety and minimize commercial vehicle acci-
dents. Utah trucking companies invest millions
in advanced safety technologies, driver training
and actively participate in local and national
safety initiatives. In Utah, the industry has part-
nered with UDOT’s Zero Fatalities program and
has provided trucks, trailers and drivers to teach
tens of thousands of driver education students
the importance of sharing the road with big rigs.
Utah’s commercial vehicle fatal crash rate is
one of the best in the country. The national
fatal crash rate per 100 million miles traveled is
1.34. The Utah fatal crash rate through 2016
was 0.23.Trucking industry leaders understand
that while the Utah fatal crash rate is lower than
most other states, any fatality is too many and
they are devoted to further reducing commercial
vehicle accidents and fatalities.

Further evidence of the trucking industry’s
desire to be good neighbors is their ongoing ef-
forts to reduce emissions.



According to the American Transportation Re-
search Institute, new diesel truck engines pro-
duce 98% fewer particulate matter (PM) and ni-
trogen oxides (NOx) emissions than a similar
engine manufactured prior to 1990 and sulfur
emissions from diesel engines have reduced by
97% since 1999.

One of the industries greatest challenges is a
shortage of qualified drivers. Most trucking
company officials are on the lookout for hard
working reliable individuals who would be excit-
ed about driving a state of the art piece of
equipment while earning a good income.

Rick Clasby

— and the people
who drive them.

hubtransportation.com
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Joe M. Bowman
(801) 971-9943

oe.bowman@wallworkfinancial.com
www.wallworkfinancial.com




To Utah’s Truck Nation

Good Day, may | first say what a privilege it is to
be able to serve the greatest industry in our
Nation. | was raised to love trucks and espe-
cially to respect the great women and men who
drive them on every highway and byway in
America. It's my hope that | can continue the
great legacy of those who have served this
awesome association in the past. They are
some big shoes to fill and | look forward to the
challenge. | have enjoyed working within the
Utah Trucking organization for the past 10
years. | have come to know many in our asso-
ciation whom | look up to and mightily respect.

As you all are aware these are some extremely
turbulent times.
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Presidents

Message

Currently some in our association are thriving
while others may not be depending on one’s
line of business or freight mix. It's important
that we stand together and help one another if
needed in any way possible. That goes for our
Allied members as well. Our company Andrus
Transportation has not always prospered in its
48 years but by the help of many wonderful
members of this association we have been
buoyed up in times of need. My dad often tells
me of the great relationships and friends he has
that have come from this great association. It is
my hope that | will get to know many more if not
all of you in sooner rather than later. Please
know | am here to serve you in any way that |
can.

Jimmy Andrus
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STMTIRES cCOM - 24/ '7 CALL CENTER: 877-STM-TIRE

North America's #1 Tire Dealer with 135 locations

Southern across 15 s_tates: From America's quality brands to

comprehensive maintenance programs and 24/7 roadside

.y Tlre Mart assistance, we deliver the very best in tires and services.




The Utah Trucking Association
Leadershin Change

Written By: Association Staff

The Utah Trucking Association is a non-profit
trade organization that advocates on behalf of the
trucking industry. It represents its membership to
ensure that laws, rules and regulations are based
on sound and proven business practices, en-
hance safety and promotes transportation effi-
ciencies. The association is led by a volunteer
board of directors, executive committee and offi-
cers. Effective May 6, 2020 the association’s
elected leadership positions changed.

Stacey Bettridge, KB Oil has served for the past
two years as the association’s president. He will
become the immediate past president and will
have responsibility for leadership nominations
and TruckPac or political endeavor activities.
Jimmy Andrus, Andrus Transportation has served
for the past two-years as the 1st vice president
and has now assumed the president position.
Mark Droubay, Double D Distribution has served
as the immediate past president for the past two
years and is transitioning to a distinguished group
of life-long past presidents.

Rick Clasby, Utah Trucking Association Executive
Director said; “| want to thank Mark Droubay for
his exemplary service to the board and for his
leadership as the president and immediate past
president. He is a committed, exemplary and

passionate leader. | marvel at those within our or-

ganization who are willing to accept more than a
decade of direct leadership responsibility. Mark
led with passion and accomplished much during
his tenure. | also want to thank Stacey for his

leadership as president for the past two years and

his more than a decade of service to the associa-
tion on the board and executive committee.
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| appreciate his example, knowledge of the indus-
try and commonsensical approach to dealing with
challenges. | respect his ability to make all feel
good about themselves. | look forward to working
with Jimmy as the new president and know that
he is up for the task and will do a tremendous job.
| appreciate all of the other officers and directors.
They are committed, hard-working and coura-
geous leaders who are incredible advocates for
the trucking industry.”

Stacey Bettridge
KB Oil

Board President
2018-2020
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By joining the Utah Trucking Association
MEMBER BENEFITS

Retirement Plan you are able to provide a
» No annual audit

powerful retirement plan, help save money,
and spend less time administering it.

P Cost savings on the investments

» No individual Form 5500 reporting

» Minimal plan maintenance

P Flexible plan features, including safe harbor, Corby Dal I
Roth, and profit sharing Cell: 801.631.1988
» Customizable 401(k) plan design options involving COI'by@401 kaim.com

eligibility, matches, vesting schedules, and more CALL 801.631.1988



Written By: David Garcia; Utah Division Administrator of FMCSA

The trucking industry is a key component of the na-
tional economy, employing more than seven million people
and moving 70 percent of the nation’s domestic freight.
Truckers have played a key role in getting America through
the COVID-19 public health emergency. FMCSA has provid-
ed regulatory relief to commercial drivers to get critically im-
portant medical supplies, food, and household goods to
Americans in need. The nation’s truck drivers have been on
the front lines of this effort and are vital to America’s supply
chain.

First adopted in 1937, FMCSA's hours of service
rules specify the permitted operating hours of commercial
drivers. In 2018, FMCSA authored an Advanced Notice of
Proposed Rulemaking (ANPRM) to receive public comment
on portions of the HOS rules to alleviate unnecessary bur-
dens placed on drivers while maintaining safety on our na-
tion’s highways and roads. Subsequently, in August 2019,
the Agency published a detailed proposed rule which re-
ceived an additional 2,800 public comments.

Based on the detailed public comments and input
from the American people, FMCSA's final rule on hours of
service offers four key revisions to the existing HOS rules:

pg. 12

1. The Agency will increase safety and flexibility for the
30-minute break rule by requiring a break after 8 hours of
consecutive driving and allowing the break to be satisfied by
a driver using on-duty, not driving status, rather than off-duty
status.

2.The Agency will modify the sleeper-berth exception to
allow drivers to split their required 10 hours off duty into two
periods: an 8/2 split, or a 7/3 split—with neither period
counting against the driver’s 14 hour driving window.

3.The Agency will modify the adverse driving conditions ex-
ception by extending by two hours the maximum window
during which driving is permitted.

4.The Agency will change the short-haul exception available
to certain commercial drivers by lengthening the drivers’
maximum on duty period from 12 to 14 hours and extending
the distance limit within which the driver may operate from
100 air miles to 150 air miles.

FMCSA's final rule is crafted to improve safety on the na-
tion’s roadways. The rule changes do not increase driving
time and will continue to prevent CMV operators from driving
for more than eight consecutive hours without at least a
30-minute break. The new hours of service rule will have an
implementation date of 120 days after publication in the




IT DOESN'T HAVE TO
BE COMPLICATED
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UTAH TRUCKING ASSOCIATION HEALTH PLAN

The Utah Trucking Association Health plan now offers a simplified
underwriting process making it even easier to get a quote.

e Simple underwriting
® Large group plan designs
e Composite rates

® Medical, Dental, Vision, & TeleHealth
Call us today to learn more about what Beehive can do to help
you during these uncertain times.

OO
BEEHIVE.

INSURANCE

TODD VALENTINE | MIKE VALENTINE | JOANIE HARDCASTLE
UTAHEALTHPLAN@BEEHIVEINSURANCE.COM | 801.685.6860

BEEHIVEINSURANCE.COM
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Written'By: Nathan R. S‘keevn,

The transportation industry has not been
immune from the effects of the COVID-19 pandem-
ic. Even though many businesses within the in-
dustry have continued to operate as providers of
essential services, the effect of the pandemic has
nevertheless been profound. Supply chains have
been disrupted, the demand for certain products
has dwindled, and some drivers, dispatchers, and
fleet managers have been required to work longer
hours. While some effects of the COVID-19 pan-
demic have been unique to the transportation in-
dustry, one common struggle among all industries
has been the impact of the virus on the workplace.

Early on in the pandemic, businesses across
the country dealt with employees needing to take
time off of work for one reason or another related
to COVID-19. The Families First Coronavirus Re-
sponse Act (“FFCRA”) became effective April 1,
2020 and provides certain employees with paid
sick leave and expanded family and medical leave
for specified reasons related to COVID-19. The
paid leave provisions apply from April 1 through
December 31, 2020. The FFCRA applies to both
private and public employers with fewer than 500
employees.

Generally, the Act provides that covered em-
ployees must provide to all employees (1) two
weeks (up to 80 hours) of paid sick leave at the
employee’s regular rate of pay when the employee
is quarantined and/or experiencing COVID-19
symptoms and seeking a medical diagnosis,
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or (2) two weeks (up to 80 hours) of paid sick leave
at two-thirds the employee’s pay rate to care for
someone who is quarantined or a care for a child
whose school closed for reasons related to
COVID-19. Additionally, for employees who were
employed for at least 30 days, the employer must
provide up to an additional 10 weeks of paid family
and medical leave at two-thirds the employees’ rate
of pay to care for a child whose school closed for
reasons related to COVID-19. Employers that make
these payments qualify for dollar-for-dollar reim-
bursement through tax credits, but keep in mind that
the Department of Labor requires specific supporting
documentation from the employee for these provi-
sions to apply.

More recently, businesses have focused on how
to safely return employees to work. The Occupa-
tional Safety and Health Act requires employers to
provide a workplace “free from recognized hazards
that are causing or are likely to cause death or seri-
ous physical harm to employees.” OSHA has issued
advisory guidance on preparing the workplace for
COVID-19, found at https://www.osha.gov/Publica-
tions/OSHA3990.pdf. This guidance suggests that
employers design an infectious disease prepared-
ness and response plan that can help guide protec-
tive actions against COVID-19. The State of Utah
has also issued guidance on how to protect employ-
ees returning the work. See https://coronavi-
rus.utah.gov/business/workplace-resources/.



In devising a plan for your business, keep in mind
that safety is the top priority. Basic infection preven-
tion measures should be instituted to reduce the
spread of disease, including requiring sick workers
to stay home, encouraging social distancing and
personal hygiene, providing a place to wash hands
and alcohol-based hand rubs, and instituting regular
workplace cleaning/disinfecting. Employers should
also be flexible. Be prepared to respond to requests
for FFCRA leave, establish a plan to deal with sick
employees, and address which employees will be
brought back to the workplace and when. Employ-
ers also need to follow OSHA recording/reporting re-
quirements related to COVID-19 ilinesses.

In navigating through the uncertain and constantly
changing COVID-19 landscape, be sure to work with
your HR department and legal counsel. A joint effort
with these professionals can help prevent an already
bad situation from becoming worse.

Nathan R. Skeen is a lawyer at Snow Christensen
& Martineau — Utah’s bedrock business, litigation
and trial firm since 1886 — and is an active member
of the Utah Trucking Association, and a trusted ad-
vocate defending and supporting trucking compa-
nies in litigation and transactional matters. For more
information visit www.SCMLAW.com.
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ARE YOU
SITTING ON
ASSETS!?

BE THE OFFICE HERO!

You may be sitting on $25K, $50K,
$250K, $500K or even $1 MILLION!

*Actual Results

136 South Main Street

—
Subrogation
Spanish Fork, UT 84660 o o o
) 866-SUBRODIV * SUBRODIV.COM Division
. ) CONTACTUS@SUBRODIV.COM Inc.
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When we look back on 2020 a lot of us will remem-
ber this as a year of chaos, a year of challenges, a
year of disappointment. It's easy to say, this is not
our year. However, with tough times comes oppor-
tunity for people to step up, reach out, and take
charge. | am proud to say we have seen multiple
occurrences of trucking association members step-
ping up to the plate, reaching out, and taking
charge. We want to give a shout out to a handful of
organizations within our community who have
reached out to make a difference.

April 4th Sharp Transportation, Carrier Transicold of
Utah, Prime Trailer LLC and Iron Gate Grill spent
the morning passing out 1300 lunches to drivers.
April 15th Val and Julie Stokes, owners of Stokes
Transportation organized, in partnership with (Utility
Trailer Sales of Utah, Premier Truck Sales, Great
Dane of Utah, Jack’s Tire & Oil, King Farms Truck-
ing, Loan Star Trailer Rental Solutions, Rehegade
Rentals, and UDOT - Perry Port) an appreciation
lunch, offering fifteen hundred Apple Spice box
lunches provided to drivers.
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Val Stokes when asked why this event was import-
ant stated; “God bless them, we hear and are
grateful for the heroic acts of healthcare workers,
police, firemen, military, etc. Additionally, truck driv-
ers are taking many similar risks, running day and
night to bring us every good thing that we need to
sustain ourselves. Nationwide the average age of
truck drivers is fifty-four, which puts many of them
in a high-risk category and many have other health
factors that put them at a higher risk yet they con-
tinue to show up every day to deliver groceries and
other supplies necessary to sustain health and
keep the economy moving. They deserve our ap-
preciation”.

This is not the only time that truckers have brought
relief. In every kind of natural disaster (hurricanes,
floods, earthquakes, etc.) when everyone is driving
out of the danger zone, truckers are driving into the
zone to deliver necessary relief supplies. When
there are not disasters, truckers operate, largely
behind the scenes, consistently bringing everything
needed in daily lives. Literally truckers keep Ameri-
ca moving. These events were intended to say
thanks.

Written By: Jon Boyer
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HEY, DRIVERS!
SLOW DOWN FOR A
FREE LUNCH!

WE APPRECIATE YOU

The Utah Trucking Association received a message
from Carl Helkey a driver for Milky Way/LTI that
said; “Thank you to the Perry port of entry for the
great lunch box provided by Apple Spice. It was
well received and very much appreciated. Thank
you for the great folks who handed out the lunch
boxes. Thank you to the many sponsors that made
it possible.” Carl and many other drivers on the
road expressed gratitude for the support and appre-
ciation for their efforts.

As we are aware, the trucking industry has played a
vital role in keeping things afloat during these tough
times. The Utah Trucking Association gives thanks
to all those who have stepped forward to help sup-
port our drivers. We also want to give a huge
thanks to all our drivers. If there are any other sto-
ries out there, we would love to share them! Please
feel free to contact the association. We hope every-
one is staying safe, and again thank you to all our
members for your continuous support.




Utah Trucking Association
Truck Drivers of the Month

January 2020
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Timothy S. Rader
Years Driving: 28
Miles Driven: 3.1 Million
Walmart Transportation

February 2020

Jeffrey S. Brooks
Years Driving: 14
Miles Driven: 1 Million
C.R. England

January 2020

Douglas R. Turner
Years Driving: 11
Miles Driven: 1.3 Million
C.R. England

March 2020

N

Angelo Chacon
Years Driving: 11
Miles Driven: 1.3 Million
Pride Transport

UTAH TRUCKING

February 2020

J

Wes W. Hastie
Years Driving: 28
Miles Driven: 3.1 Million
C.R. England

March 2020

Ll S Rl
Ryan K. Ward
Years Driving: 23
Miles Driven: 2.2 Million
Mountain States L.P.
Gas Transport




THE RIGHT COVERAGE IS JUST THE START.

WE PROVIDE RESOURCES THAT WILL HELP
YOU NAVIGATE THE TWISTS AND TURNS
OF RUNNING A BUSINESS. BEEHIVE.

INSURANCE
SAFETY RESOURCES e BUSINESS CONSULTING ® GROUP BENEFITS

HR SERVICES e SURETY BONDING e E-MOD ANALYSIS

801.685.6860 | 302 WEST 5400 SOUTH, SUITE 101 | SALT LAKE CITY, UTAH 84107 BEEHIVEINSURANCE.COM
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There’s no question that the COVID-19 pandemic
has brought about a number of unprecedented
changes, for individuals and for companies. While
shelter-in-place and stay-at-home orders have
been eased, many of us are still building our new
normal and trying to determine what it will mean
for our businesses, our customers, our communi-
ties and even ourselves.

UPS has implemented a number of changes to
help us transition to the new normal. For example,
we’re no longer requiring signatures for any pack-
ages to be delivered, instead using other ways to
verify a customer’s identity so that drivers and
customers can maintain social distancing mea-
sures.We've implemented enhanced cleaning pro-
cedures in all of our facilities, and our vehicles are
being cleaned more often, especially on door han-
dles and other frequent touch points.In addition to
protecting our employees with personal protective
equipment (PPE) and supporting customers
through a variety of new service offerings, we’re
also providing resources to community organiza-
tions. The UPS Foundation has announced more
than $21 million in local aid, and UPS has donated
thousands of N95 masks and other supplies to first
responders, healthcare workers and other
front-line heroes.

With many states and countries having turned
their focus to the recovery stage, UPS stands
ready to support all of their PPE and testing
needs.In fact, we already have standing relation-
ships with the federal government as well as 33 of
the 50 states to provide streamlined and friction-
less healthcare logistics in response to the corona-
virus pandemic, in addition to similar relationships
with countries overseas.




For example, UPS has been a primary partner to
FEMA'’s Project Airbridge. Through this partner-
ship, we have moved 8.4 million tons of PPE and
testing supplies from Asia to the U.S. UPS has
also dedicated Louisville warehouse space for
FEMA’s exclusive use, which has helped us quick-
ly distribute these supplies to wherever they are
needed most. The seamless operation of our mul-
timodal network has enabled us to ship millions of
testing kits and components, such as cotton
swabs, vials and PPE, on a daily basis to any-
where in the country or around the world.

Locally, in Draper City, Utah, we’re working with
UPS customer Vault/Spectrum to facilitate
at-home coronavirus testing. UPS transports the
testing kit from a third-party warehouse to the pa-
tient’'s home, where the patient conducts the test
while supervised by a healthcare professional via
telemedicine. UPS then picks up the completed
test from the patient’'s home or their local UPS
Store location and ships it overnight to a Rutgers
University lab in New Jersey. The lab then pro-
vides the results to the patient within 48 hours.

In California, we’re shipping test kits directly from

UPS customer Everlywell’s manufacturing facilities

to a UPS Healthcare location in Mira Loma, then
distributing them to test centers in Los Angeles.
When the tests are completed, we ship the speci-
mens to third-party certified labs, and patients re-
ceive their results within a few days. This solution
leverages customized packaging, pre-printed
labels, UPS warehousing and distribution for each
site, and UPS Premiere, which provides special
visibility, prioritization and recovery for these
sample shipments through our network. This rela-
tionship with LA was actually the first in the United
States to leverage a dedicated partnership to pick
up and drop off COVID-19 testing kits.

Ultimately, whether the test is taking place at a pa-

tient's home, at a temporary testing site or at a
healthcare facility, UPS and our integrated part-
ners have the tools it takes to ensure safe and
timely services for patients anywhere in the world.

More than ever, UPSers are doing everything they
can to help those in every community we serve,
whether here in the United States or overseas. As
you can see, in many cases, we’re not just moving
packages; we're transporting critical healthcare
products and PPE to patients and healthcare pro-
fessionals alike. The more than 4,500 UPSers in
Utah have a big part in the process, and we as a
company are honored to play such a vital role in
helping our communities recover from this crisis.
While the lasting effects of the coronavirus pan-
demic continue to impact our everyday lives, one
thing hasn’t changed at all: people are counting on
us, and we’ll keep delivering for them.

1800 PICKUPS
WWW.Ups.com
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Is your fleet looking for a telematics solution? If so,
you may feel intimidated by all the different available
features, or you may be unsure if the long-term in-
vestment is worth the upfront costs.

To help you focus on where telematics can make the
biggest impact on your business, we created a buyer
guide that includes the top considerations we heard
from our customers when they were selecting a
telematics vendor. Read on to learn about seven
things your fleet should consider before selecting a
telematics solution and how those features can pro-
vide significant ROI to your business.

1. Streamline maintenance

Regular vehicle wear and tear or an unexpected acci-
dent can cause significant vehicle downtime, not to
mention substantial maintenance costs for your fleet.

So how do you keep your fleet healthy and your vehi-
cles on the road?

While vehicle downtime can be unavoidable, it can be
managed and minimized by adopting a telematics
solution that helps you create a proactive mainte-
nance program.

In order to keep your fleet healthy and your vehicles
on the road, select a telematics solution that provides
real-time visibility into your vehicle’s diagnostics. This
means getting insight into things like engine data to
monitor fuel and energy use, coolant temperature,
battery voltage, and more. This level of detail makes it
easier to schedule preventative maintenance based
on mileage or engine hours and understand when a
maintenance-related issue needs your attention.

Certain telematics providers allow you to set up main-
tenance alerts via email or text when it’s nearing time
for a regular service check, reducing the risk of an un-
anticipated issue. This also allows you to proactively
spot issues that help avoid road breakdowns and
quickly identify vehicles in need of service.

(How much could you save? Dohrn Transfer Company saw
a 40% faster response time to maintenance issues by set-
ting up alerts for unsafe DVIRs.)

2. Improve routing

Whether you have regularly scheduled routes, create
new routes daily, or do a mix of both, telematics can
help you make data-informed decisions for efficient
routing and dispatch.

Using a telematics solution to analyze the perfor-
mance of your past routes can help you plan the most
fuel and time efficient routes for future deliveries and
better predict departure and arrival times.

Some telematics providers analyze the performance
of planned versus actual routes so you can identify
deviations from plan in terms of time or distance, pin-
point trends in performance over time, and drill into in-
dividual route histories. This coupled with a Time on
Site Report can give you visibility into where drivers
are spending their time and how much time they're
spending at each location, making it easy to quickly
flag unauthorized or suboptimal activity.

(How much could you save? Sunrise Produce saved
$200,000 in driver overtime by using Time on Site Reports
to see if drivers were spending time at unauthorized sites.)

3. Simplify integrations

If you manage a fleet, you probably have a number of
existing internal systems that you've invested in—ev-
erything from ERP to maintenance and dispatching
systems—that are integral to your business. This
means that if you do introduce a new system to your
operations, you probably don’t want to do so-at the
expense of existing data and important workflows.

Merging workflows and data sources from a handful
of vendors can easily improve fleet efficiency and
remove any blind spots. With certain vehicle tracking
systems, fleets can easily connect their most import-
ant third-party applications and capture the benefit of
real-time data for all their operations. Having open
API’s enables integration opportunities with a variety
of other technologies in transportation and industrial
segments, including payroll applications, fuel con-
sumption cards, inventory management, and more.

(How much could you save? Cash-Wa Distributing was
able to consolidate to one vendor from four by switching
everything from GPS and temperature monitoring to driver
safety, fuel savings, and Hours of Service.)

4. Track vehicles in real-time

Understanding where your drivers and assets are is a
key part of managing an efficient fleet. But GPS track-
ing devices that only offer breadcrumb or ‘near re-
al-time’ data can’t provide live-to-the-second insights
and vehicle location, making it difficult to prevent theft,
dispatch drivers, and provide customers with accurate
ETAs.



Instead, opt for a telematics provider that offers re-
al-time tracking data so you always know exactly
where your vehicles are. Also consider a telematics
provider that lets you configure geofences—or pre-
defined zones—so you can be automatically alerted if
your vehicles or assets unexpectedly move. This can
help you take immediate action in case of theft.

If a vehicle that shouldn’t be moving is suddenly on
the go, some GPS tracking solutions can provide you
with instant access to a real-time “helicopter view” of
your vehicle, which you can share with authorities to
retrieve your assets.

(How much could you save? Uniti Fiber saw a 76% in-
crease in dispatch productivity by using real-time GPS
tracking to gain greater visibility into their fleet and route
technicians more efficiently.)

5. Remain fuel and energy efficient

Fuel spend is the second leading fixed expense for
fleets and on average amounts to 60% of the total op-
erating cost, making fuel use a significant portion of a
fleet’'s budget.

If you're a fleet manager, this means an uptick in gas
prices or excessive vehicle idling can have a major fi-
nancial impact on your entire operations. But fuel
management can be a challenging feat, especially if
you don’t have visibility into how your vehicles are
using or spending on gas.

To help your fleet improve fuel efficiency and cut
down on gas-related costs, opt for a telematics solu-
tion that is able to help you identify areas of excessive
fuel use. Specifically, look for a telematics provider
that can help you track idling time, DEF levels, and
fuel theft to make sure your fleet is optimizing its fuel
use.

(How much could you save? City of Fort Lauderdale was
able to save $70,500 in semi-annual fuel costs by leverag-
ing Fuel Usage Reports. Through this reporting, the city
was not only able to understand their fuel use, but they
were able to pair it with driver behavior data to help super-
visors coach their teams on best practices for fuel-efficient
driving.)

6. Coach drivers effectively
If you don’t have full visibility into driver behavior on

the road, it's difficult to address safety concerns pro-
actively.
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That’s why it's important to select a telematics solu-
tion that surfaces actionable data that can help you
identify coachable incidents and provide you with rele-
vant feedback for drivers. Consider a telematics pro-
vider that not only helps you identify trends—like
harsh braking and speeding—but also provides a
straightforward framework to coach drivers on safer
driving behavior.

Leverage a telematics provider that offers coaching
tools that help you deliver results, better manage
those in-person conversations, and ultimately improve
safety on the road.

(How much could you save? Dohrn Transfer Company saw
a 50% reduction in vehicle idling after implementing a
coaching program based on this type of data.)

7. Support your mobile workforce

If your vehicles have routes in remote locations, it can
be challenging to maintain connectivity with your driv-
ers. This can make it tricky to upload documents elec-
tronically, causing significant processing delays in crit-
ical paperwork such as DVIRs or supervisor safety
audits.

Consider selecting a telematics provider that includes
high-speed LTE connectivity. This can help enable a
connected fleet and can speed up your back office
operations, providing more accurate information in
real time, with less reliance on paper trails. For exam-
ple, with certain available driver apps, drivers can stay
up to date with changes in routes or deliveries, and
with high-speed Wifi, they can instantly submit paper-
work on the go—even in low connectivity areas.

(How much could you save? Cash Wa Distributing was
able to save $60,000 annually on cellular data plans by
using built-in WiFi’ hotspots to connect the tablets used to
process pickups and deliveries.)

To learn or discover more:

Please email us at UTA.alliedpartner@tivitri.com or call us
at 385-881-0631
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What's Been More Up and
Down Lately...Your Emotions
or The Stock Market?

Written By: Chris Hogan with 401K Advisers

From national sports leagues to local schools,
almost every area of life has been disrupted by
the global spread of the coronavirus this spring.
And Wall Street is no exception.

Things hit a fever pitch in early March of 2020
when more and more cases of the coronavirus
started popping up in the U.S., sending shoppers
scrambling for all the toilet paper and hand sani-
tizer they could get their hands on. That fear also
gripped investors and sent the economy into a
dive—and now we officially entered a bear
market.

Since that point, the markets rallied on news of a
federal stimulus and have been up and down ever
since.

So, how should you handle your investments in
times like these? And what the heck do bears

have to dowith this anyway?
- N v } o
Here’s th n ost'/' rt lece 0
advice | have o on’t ﬁnp Iking
feel

heads ts do things‘that
~emoti situation.
beqléy. w how Lk  Because market
corrections happen on a regu asis. It's nothing
to wg,y about, but it is something you should be
informed about.

What Is a Stock Market Corre‘ction?

A stock market correction is a sudden drop in the
value of stocks, usually by more than 10% from
their most recent high (according to common in-
dexes like the Dow Jones Industrial Average).1
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7 to worry they’re going to lose money.
\7/7] P
/ §tock market correction can lead

When the stock market is doing really, really
well—like it was in recent years—investors want
to get in on the potential profits. That causes
stock prices to go up above what they’re really
worth. If a bunch of those investors start selling
their stocks at the same time, that triggers a cor-
rection. And corrections help those overinflated
prices return to a more stable level.

It reminds me of something one of my coaches
used to say: “Things aren’t as good as they seem,
and things aren’t as bad as they seem. Reality is
actually somewhere in the middle.”

Bull Market vs. Bear Market

Bull vs. bear: No, we're not talking about sports
mascots! You've probably heard these terms

thrown around when people talk'about market
corrections. Let’s break them down: p

A bull market means the stock market is growing
aggressively. Stocks are selling for a high price, ==
and investors feel confident prices will keep rising.
And until now, we were in the middle of the lon-
gest-running stock bull market and economic ex-
pansion in American history.

E
e—
A bear market, on the other hand, describes ™
when stock prices are falling (usually more than

20% of their recent peak value), and investors

- —

\that’s exactly what happened ™
vhen the coronavirus gnd-vd
I'!% a one-two punchs
ut offthe economy’s sails

0
Now, a bear market generally sorts itself out, but

plumm 'glng stock prices can trigger a recession,
which is when the economy stops growing for an
extended period of time. So you need to be ready
for that possibility by staying calm and holding on
to your investments. Maybe start piling up money
in your emergency fund until the crisis passes.
You're going to make it through this!



How Often Do Market Corrections Happen?

On average, a true market correction (a 10% or
more drop in value) occurs every other year.2
Smaller dips in value occur more often than that.
Market drops are just a reminder that stocks are
not a one-way tram ride up the mountain of
wealth building. We will experience bear markets
from time to time—it’s just the nature of the game.

Once they begin, market corrections may last
days, weeks or months. Over time, though, the
market will begin to trend back up and return to
profitable levels.

The main takeaway here is that corrections are a
normal part of economic cycles. In fact, they're
often a sign that the market is healthy, because
when stock values get too high, the market needs
to self-correct.

How to Deal With Market Corrections

So, what’s the best way to protect your wealth
and ride out the market corrections? Here are four
practical tips:

Stay invested. Investing your money in the stock
market is like riding a roller coaster. You have to
be prepared for the ups and downs. If you hold on
and stay seated, you’ll have a wild ride but end up
safely where you want to be. But if you try to jump
off early, you're going to get hurt. Don’t let panic
or fear call the shots. Stay invested when the
market declines and wait for it to go back up.

Keep a balanced perspective. If you zoomed in
and just saw'the market on one bad day, it would
look terrible. And if you zoomed in and only saw
the recovery, it would look amazing! Neither per-
spective gives you an accurate picture. \When you
look at the history of the stock market over the
last 80 years, you'll find that the 30-year return of
the S&P 500 has been about 12%.3

Don’t try to time the market. Building wealth is a
marathon, not a sprint. So swing trading or day
trading during market corrections is not a good
idea. It’s like playing a high-stakes poker game.
And it could leave you broke and disappointed.

Here’s the reality of the stock market: What
goes up will come down . . . and then it’ll even-
tually go back up! Take a deep breath and
know that it’s all going to be okay. If you're
being smart with your money and continuing to
save, all you need to do is stay focused.

If you are closing in on retirement and have
questions as to what you should be doing with
your 401k, Social Security or Medicare please
feel free to reach out to the UTA's 401k Advi-
sors at (801) 559-7774.
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401K ADVISORS
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800.228.8602

gwccnet.com

The Difference is Service®

Knowledge is Power

Not All Trucking Companies Are Alike

Trucking is all we do. When you choose Great West Casualty Company to insure
your trucking business, you are getting over 60 years of experience serving the
trucking industry.

Our agents work with you. We selectively choose agents with a keen focus on
the trucking industry. Our agents are knowledgeable, dependable, and responsive.
They understand your needs and work with you to match the right coverage and
level of service for your trucking operation.

Do one thing, and do it right. Our agents can guide you through the process
and customize a plan to provide you the broadest protection possible. You can be
confident knowing that our service begins, not ends, with the issuance of your policy.

Great West Casualty Company — No matter where the road takes you, you will
discover that at Great West, The Difference is Service®.

t* iy **
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ASSOCIATION Your healthcare just
got awhole lot easier!

Today Radar Apps Circles History

HY can handle over /0% of doctor office visits!

Top 9 Physician Consults
Allergies, Bronchitis, Earache, Sore Throat, Sinusitis, Pink Eye, Strep Throat,
Respiratory Infection, and Urinary Tract Infection

24 x 7 UNLIMITED DOCTOR ACCESS LOCATE PROVIDERS

Are you sick? Call HealthiestYou first! Our physician Need to search for a doctor, dentirst, or other provider?
network can diagnose, treat, and prescribe with no Our app knows best and will easily lead you through the
consult fees, anytime, anywhere. Really! process. You can even research your doctor first!

HEALTH MANAGEMENT CONTENT
Are you stressed? Let Healthiest You guide you to

‘ Need a prescription? Our geo-based prescription search
engine can save you up to 85% on your prescription and improved health and happiness with relevant health

PRESCRIPTION SAVINGS

will often beat your co-pay. content delivered at the time of need.

SHOP & PRICE PROCEDURES

Do you need an MRI or an Ultrasound? Our app put you Register and access your account
in the driver’s seat by providing a vehicle to search and

price procedures in your direct area. Happy Shopping!

SYNC YOUR MEDICAL BENEFITS And don't forget to
Our app provides you a one stop shop to view your @ DOWN LOAD THE APP'

medical plan deductible in real time. Easily shop and
s Download on the ANDROID APP ON
S App Store P Google play

book in-network and out-of-network providers for
medical, dental, vision, and specialists.

HEALTHIESTYOU IS NOT HEALTH INSURANCE AND WE ENCOURAGE ALL MEMBERS TO MAINTAIN ADEQUATE INSURANCE FROM A RESPONSIBLE PROVIDER. HEALTHIESTYOU IS DESIGNED TO COMPLEMENT, AND NOT REPLACE THE CARE YOU RECEIVE FROM YOUR PRIMARY CARE PHYSICIAN.
HEALTHIESTYOU PHYSICIANS ARE AN INDEPENDENT NETWORK OF DOCTORS WHO ADVISE, DIAGNOSE, AND PRESCRIBE AT THEIR OWN DISCRETION. PHYSICIANS PROVIDE CROSS COVERAGE AND OPERATE SUBJECT TO STATE REGULATIONS. PHYSICIANS IN THE INDEPENDENT NETWORK DO NOT
PRESCRIBE DEA CONTROLLED SUBSTANCES, NON-THERAPEUTIC DRUGS AND CERTAIN OTHER DRUGS WHICH MAY BE HARMFUL BECAUSE OF THEIR POTENTIAL FOR ABUSE. HEALTHIESTYOU DOES NOT GUARANTEE THAT A PRESCRIPTION WILL BE WRITTEN.

www.healthiestyou.com/partners/utahtrucking
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TWIN FALLS, IO
1-84 EXIT 173 (208) 644-6000

-SALES -PARTS -SERVICE -BODY SHOP
SALT LAKE CITY, U

SR201 EXIT (801) 978-8000

-SALES -PARTS -SERVICE -BODY SHOP

SALINA,
1-70 EXIT 188 (855) 628-0628

-SALES -PARTS -SERVICE

HURRICANE,
1-16 EXIT [855] 414-2400

-SALES -PARTS -SERVICE

IDANDO FAILS, IO
I-15 EXIT 113 (208) 5634-6350

-SALES -PARTS -SERVICE
CALDWELL, ID

1-84 EXIT 27 (208) 644-6250

-SERVICE

TREMONTON, UT
I-15 EXIT 381 (435) 919-1800

-SALES -PARTS -SERVICE

g

VISIT ONFE OF DUR
26 LOCATIONS
TODAY?!

Woodbridge
Hamilton
St. Catharines

Mississauga
Niagara Falls

Twin Falls

Tremonton
Salt Lake City
Salina

St. George Knoxville

Ringgold

Midland
Fort Worth
Dallas (North)

Howe  Ardmore
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KENWORTH SALES GO

IN STOGK HOWk
(6] 2020 Kenworth T680 76" Tall Sleeper, Owner/Operator
Cummins X15 450 H.P. Trans: Eaton Endurant Automatic 12 Speed. Diamond VIT Interior, Multiple Colors Available.
0% Down, 72 Months - $2.629 Payment on Approved Gredit
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~/ 'GALL TODAY™ 800-222-78310r 801-487-4161

“ASK FOR NEWATRUGK SALES™

lillum
Technology. Advantage.

Tivitri is a technology solutions provider for a wide range of fleets by providing smarter, next
generation technologies. Our mission is to improve safety, compliance and operations while
saving money and improving efficiency.

Fleet: Other:
-ELD -Telematics -Commercial & Industrial
-Tracking  -Maintenance -Security/Surveillance

-Dash-Cams -Consolidations / Integrations  -Cloud/Networking
-Much more.

+ Focuses on = need, function, solution, budget.
+ Free consulting.

Please email us at UTA.alliedpartner@tivitri.com or call us at 385-881-0631.

’04« 0
VA

OPEN| Monday - Friday
8:00am - 5:00pm
Saturday

8:00am - 4:00pm

4250 South River Road
St. George, UT

435-628-1141
435-628-0886



How to use lechnology to Thrive

Uespite COVID-1d

Written By:Jake Peters with DriveTek

2020 will be written about in history books as
the year that the world changed: Since March
the way trucking companies operate has been
radically altered. Carriers can no longer
depend solely upon in-person strategies, such
as attending hiring events, to be successful.
COVID-19 has forced carriers to implement
technology into every aspect of their operation.
Follow these tips and you can use technology
as a tool to thrive despite COVID-19.

Cameras, Wands, and Masks Keep the
Warehouse Safe

If you do not take the proper precautions your
company’s warehouse may become a COVID
hot spot. Truck drivers are traveling all around
the country, interacting with different people,
and then conversing with fellow employees in
the warehouse. The best way to keep your
drivers/warehouse employees safe is to focus
on the big three: prevention, sanitization, and
distance. The best way to stop the spread of
COVID is to prevent potentially sick people
from coming to work. This can be accom-
plished by using thermal cameras that measure
a person’s body temperature. Anyone with a
fever cannot work until their body temperature
comes down. Masks can be a touchy subject
with employees. Some may be reluctant to
wear one. However, they are proven to prevent
spreading of the disease. As the employer, you
should be offering to supply everyone with
masks. Offering the masks will show that you
care about your employees and makes it easier
for them to wear the masks. Your warehouse
must develop a routine of frequently disinfect-
ing all surfaces. At least twice a day should the
warehouse be disinfected.

On top of that, all high-touch surfaces should
be sanitized every two hours. Provide employ-
ees with UV sanitizing wands to quickly sani-
tize their work station. Communicate with your
staff that they need to be doing their best to
keep distance from one another. Working in a
noisy warehouse and staying six feet away
from each other makes it difficult to communi-
cate. You can combat this by supplying your
employees with two-way radios.

Equipment and Knowledge Ensure Driver
Safety

Sending your drivers out on their routes without
the necessary safety equipment and training
can be costly. Put costs aside for. a'moment
and place yourself in your drivers’ shoes..Noth-
ing could be more horrifying.than falling-ill'while
out on the road, hundreds_of miles‘away from
your support network:lt.is up to you to _protect
the people that'drive-the profits for your compa-
ny. Yourcompany-can ensure driver safety in
two ways: equipment and knowledge of health.
Every driver on thesroad. must have multiple
masks, hand sanitizer, disinfectants, and dis-
pasable gloves:Do your best to get drivers
wearing masks / gloves, use hand sanitizer fre-
guently,.and cleaning the inside of the truck
with disinfectant. After supplying drivers with
the gear they need to stay sanitized, provide
them the tools they need to have a healthy
immune system. Stress, sleep, diet, and activi-
ty are the main contributors to a person’s
immune system. Gifting drivers with a health
monitoring device, like WHOOP or FitBit, will
help them track their health and improve their
immune system.



Plus, investing in health monitor devices for
your drivers will show that you care about
them. Showing you care leads to higher reten-
tion rates. Eating healthy and staying active
will boost the drivers’ immune system and de-
crease the chances of them getting sick.

Digital Marketing Improves Recruiting Effi-
ciency

Now that hiring events have been put on
pause, what is the best way for your company
to find new drivers? The answer to that ques-
tion might change the way your company re-
cruits forever. Digital marketing campaigns are
the best way to attract new drivers to work for
your company. Utilizing digital marketing to re-
cruit truck drivers provides a heightened level
of focus. Tools like geofencing, retargeting, and
social media advertisements enable you to
reach drivers within your desired driver niche.
In order to see the most success with digital re-
cruiting, you need to have a team solely dedi-
cated to executing the digital campaigns. Each
warm lead generated by the campaign is then
given to the recruiters who call the driver and
set up a video conference interview. After
Covid has passed, your company needs to
keep the digital recruitment.campaigns going.
But instead of having recruiters set up video in-
terviews, they will meet the driver in person.

Increase Driver Retention Rate With Money
and Surveys

One of the best ways to retain drivers has
been hosting company wide parties / driver cel-
ebrations. However, those are not happening
any time soon. Drivers are more likely to
remain loyal to the carriers that find a way to
celebrate their drivers in these challenging
times. The fastest way to retain drivers is to
offer them higher pay. Obviously not every
company can afford this. Another option is to
pay your drivers a base salary that is slightly
lower than the average driver salary and then
offer performance bonuses. Drivers will appre-
ciate the guaranteed base pay and that they
have a higher earning potential. Surveys are a
great way to provide key insights about how

drivers feel about your retention efforts. Send
drivers a digital survey when drivers are first
hired, twice a year, and when they leave your
company. Listen to the surveys and use the an-
swers to adapt your retention strategy. Until
life returns to normal, use your company party
budget to purchase gifts for your drivers. You
can surprise them with Amazon gift cards, ap-
parel, etc. They stepped up when the country
needed them most, they deserve to be treated.

Avoid Trailer Pools and Keep Assets on the
Road

Trailer pools are the source of headaches for
fleet managers. COVID-19 caused extreme
volatility in freight demand, increasing the se-
verity of trailer pools. Carriers that were told
the industry they deliver for was not essential
had to adapt on the fly. If the carrier could not
find new freight to deliver the company faced
serious financial woes. Fortunately there are
online communities, like vHub, and applica-
tions dedicated to helping carriers avoid trailer
pools. These tools make it possible for compa-
nies to share trailer assets with peers as
short-term rentals and one-way moves. The
transportation industry is essential and it has
been amazing to see carriers adapt to our new
reality on the fly. 2020 has changed us, there is
no going back to the old “normal”. Fortunately
it has forced the use of technology which will
allow us to come out stronger on the other
side. Incorporate technology into your business
to see growth despite the COVID pandemic
and beyond.

pg. 33



AN
UTILITY TRAILER
SALES of UTAH, INC.

—

(18'8'8)897:3=r4104 10NV U ”’":25 ANISEIRNEO \

Ov
o e BEEHIVE.

VI \—/\ : INSURANCE

UTAH TRUCKING ASSOCIATION
HEALTH PLAN

The Utah Trucking Association Health plan now
offers a simplified underwriting process making it

even easier to get a quote.

e  Simple underwriting

® large group plan designs

e  Composite rates

e  Medical, Dental, Vision, & TeleHealth

Call us today to learn more about what Beehive
can do to help you during these uncertain times.

TODD VALENTINE | MIKE VALENTINE | JOANIE HARDCASTLE

UTA@BEEHIVEINSURANCE.COM | 801.685.6860 BEEFIVEINSURANCE.COM




YOUR INTERMOUNTAIN TRAILER SALES,
PARTS AND SERVICE SOURCE

[HEIL]

(©) cross couTry

WE SELL AND REPAIR ALL KINDS OF TRAILERS

ROLEUM TANKS TO FLATBEDS AND

I

MULTIPLE EMPLOYER PLAN

SAVE TIME SO YOU CAN FOCUS ON YOUR BUSINESS

UTAH TRUCKING ASSOCIATION
MULTIPLE EMPLOYER 401(k) PLAN

By joining the UTA Retirement Plan you are able to provide a powerful
retirement plan, help save money, and spend less time administering it.

é w/\/\’\
Al fovion oo
TRANSAMERICA ~ Hi nbsss,
[Srrrerermm
90 MEMBERBENEFITS o\Y, STRENGTHINNUMBERS
.. *N | audi
! rl c° anana audit i When you utilize the UTA Retirement
“Cost d tment;
Ost savings on the investments Plan, you have all the advantages and

*No individual Form 5500 reportin
o . 5500 Teporting flexibility of a stand-alone plan sponsor,
*Minimal plan maintenance | .
i i X but avoid the expenses and administrative
*Flexible plan features, including safe harbor, K i X K
R} burden associated with sponsoring a single
Roth, and profit sharing
. . o . employer plan.
“Customizable 401(k) plan design options involving

eligibility, matches, vesting schedules and more

Do you already have a 401(k) plan? If so, contact Corby for a
free side-by-side comparison to see how your plan stacks up
against the UTA MEP 401(k) plan.

Thinking of setting up a retirement plan for your company
but don’t know where to start? Corby can guide you through
the steps of joining our existing plan!

Truck & Trailer Suspension Systems

GET IN TOUCH: EVALUATION PROCESS
IS AS EASY AS:

Contact Corby Dall

401(k) Advisors Intermountain
Financial Advisor
Corby@4o1kaim.com
801-631-1988

CALL 801-643-0880  VISIT transamerica.com

Schedule a no-cost plan

Corby Da" design evaluation meeting
Corby@401kaim.com
801-631-1988



The trucking industry is making a difference in human trafficking!

We know drivers and dispatchers are making calls to both the national human traf-
ficking hotline and to law enforcement. We want to hear your stories.

HAVE YOU MADE A CALL ON BEHALF OF
A VICTIM OF HUMAN TRAFFICKING?

Let your company and
Truckers Against Trafficking know today!

Even though we know it's not why you made the call,
you could be in the running for TAT's prestigious
Harriet Tubman Award presented by Protective

Insurance, that brings with it a prize package
including tickets to the Indy500 and $2500!

INDY500 $2500 @ AWARD
L 7 TICKETS PRIZE ~*GALA

Tell us your story at

N \\ ta't""k‘"‘»‘@gmail.com

"‘F:n“&‘ \\\\

Prize package is sponsored b

Wi PROTECTIVE

. I'NSURANTCE

By sharing your stories with us, you're not just saving men, women and children from
human trafficking, you're inspiring others to do the same. You will be considered for TAT's
2020 Harriet Tubman Award presented by Protective Insurance. The award includes a
$2,500 cash prize and tickets to the Indy 500!

To nominate: https://truckersagainsttrafficking.org/harriet-tubman-award/



Get Drivers and Managers

UP TO SPEED

On New Hours of Service Regulations

FMCSA issued a new Hours of Service
rule effective September 29, 2020,
giving drivers more flexibility with
certain requirements. Now's the time
to update your reference books!

We have you covered with these
updated solutions:

e Federal Motor Carrier Safety
Regulations Pocketbook
(available mid-July)

e Federal Motor Carrier Safety A 1o
Regulations Handbook = ¥4 b N
(available mid-August) | '

e HOS Handbook: The Complete

Guide for CMV Drivers
(available early August)

ﬁ Please call Terry at UTA at 801-973-9370
a ED or email terry@utahtrucking.com for
your member discounted pricing.

ASSOCIATION

® J. J. Keller and your State Trucking Association are partners in compliance.




THANK YOU
TO OUR
MEMBERS!
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